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Mission Statement
Centre for Business & Economic Research (CBER)

The Centre for Business and Economic Research (CBER) works assiduously to contribute to
progress and prosperity through research and managerial excellence. CBER strives to be an
important knowledge conduit via its academic journals, international conferences and bespoke
consultancy and training services.

The Business & Management Review (BMR) is the official conference proceedings of the Centre for Business & Economic
Research (CBER) the Editors, the Conference Chairs, member of the conference committee and Editorial Advisory Board is not
responsible for authors’ expressed opinions, views, and the contents of the published manuscripts in the proceedings. The
originality, proofreading of manuscripts and errors are the sole responsibility of the individual authors. All
manuscripts/abstracts/extended abstracts submitted to the conference for review go under blind reviews for authenticity, ethical
issues, and useful contributions. All accepted papers are included in the official conference proceedings titled "The Business &
Management Review".

CBER reserve the right to add, amend, modify, or delete its rules, policies, and procedures affecting its relationship with
contributors as deemed necessary by the administration. Any such amendment, modification, addition, or deletion shall not be
Reconsidered a violation of the relationship between CBER and contributors.
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Co-Sponsors

Centre for Business

Economic Research

Centre for Business & Economic Research (CBER) was founded in London in 2006 with the aim of inspiring, recognizing, and
supporting excellence in Business and Economic research. Currently, the Centre has three main areas of endeavour: organizing an
annual cycle of international academic conferences, producing academic journals, and offering bespoke consultancy projects both in
the United Kingdom and further afield. CBER works assiduously to facilitate international collaboration, providing an independent
and credible source of advice, as well as contributing to academic debate and research. The Centre is fortunate to have a truly
international following and is committed to encouraging knowledge sharing, foresight planning and greater interaction between
academics, policymakers, thought leaders and those engaged in diverse commercial activities. Through both its researchers and a
network of specialists internationally it is well placed to provide targeted consultancy work aimed at providing fresh insight and
understanding that is underpinned by creditable research methods and a thorough and objective approach.

FUTURE

) UNIVERSITY IN EGYPT
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Future University in Eqypt (FUE) was founded in 2006, by the Presidential Decree 254/2006 according to law number 101/1992
and executive regulations 219/2002, Future University in Egypt is a leading private university strategically located in the heart
of new Cairo. FUE is dedicated to excellence in teaching, research & service. FUE is an educational institute committed to
distinction, innovation and quality standards. FUE's priority is to stay abreast with the national, regional and international
changes taking place in the interrelated fields of education, scientific research and community development, while consolidating
values and professional ethics. All of the University’s six faculties are fully accredited by the Supreme Council of Universities.

Future University in EQypt has achieved remarkable recognition in the QS World University Rankings 2025, issued by the
Quacquarelli Symonds (QS) Foundation on June 4, 2024. According to QS World University Rankings, FUE has been ranked
901-950 globally in 2025 ranking and the top of private Universities in EQypt.

FUE Vision
To pursue an advanced worldwide ranking among universities

FUE Mission

Future University in Eqypt (FUE) is an educational institute committed to distinction, innovation, and quality standards. FUE’s
priority is to stay abreast with the national, regional, and international changes taking place in the interrelated fields of education,
scientific research, and community development,

WEBSITE: www.fue.edu.eg
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Medgar Evers College is a senior college of The City University of New York, offering baccalaureate and associate degrees. It was
officially established in 1970 through cooperation between educators and community leaders in central Brooklyn. It is named after
Medgar Wiley Evers, an African American civil rights leader. The College is proud of the vital academic programs offered through
its five schools with the new School of Education. It is School of Business; School of Education; School of Liberal Arts; School of
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Professional and Community Development; and School of Science, Health, and Technology. Under the current leadership of Dr.
Patricia Ramsey, President, the College believes that education has the power to positively transform the lives of individuals and
is the right of all individuals in the pursuit of self-actualisation. Consequently, the College's mission is to develop and maintain
high quality, professional, career-oriented undergraduate degree programs. Their rigorous curriculum, new degree programs and
ever-expanding, award-winning faculty produce global citizens who are equipped for high-quality jobs. The College's diverse
student body is presented with opportunities and new worlds through the Center for Black Literature, the Caribbean Research
Center, the Center for Law and Social Justice and The DuBois Bunche Center for Social Policy.

Estd. 1864

Forman Christian College, Lahore, Punjab, Pakistan is a Private not-for-profit liberal arts university in Lahore,
Punjab, Pakistan. It was founded in 1864 and is administered by the Presbyterian Church. The university follows an
American-style curriculum. The university has designed its four-year bachelor's degree program in accordance with
the standards for accreditation in the U.S. Forman is also known for its noted alumni and staff, including Nobel
laureate Arthur Compton, former Indian Prime Minister 1. K. Gujral, former Pakistani Presidents Farooq Leghari
and Pervez Musharraf, diplomat Jamsheed Marker, journalist Kuldip Nayar, and activist Eqbal Ahmad. As of 2020,
Forman was home to 8,435 students including 3,173 Intermediate students, 4,712 Baccalaureate students and 550
graduate students. It also has 220 full-time faculty members (more than 100 of whom have PhDs) as well as an
alumni population of well over 21,000.

The JBRMR is a scholarly and refereed journal that provides an authoritative source of information for scholars,
academicians, and professionals in the fields of business and retail management. The objectives of the JBRMR are to
attract and publish theoretical, conceptual, and empirical manuscripts from academics and professionals from all
disciplines regarding a wide range of contemporary issues in business and retail management. The aims of the
journal are to disseminate knowledge; provide a learned reference in the field; and facilitate communication between
academic and research experts, and executives.

The International Journal of Maritime Crime and Security (IIMCS) is the first high-quality multi/interdisciplinary
journal devoted to the newly identified field and academic discipline of maritime security and the study of maritime
crime. The latter has been neglected, as the scientific study of crime has remained essentially landlocked. The Journal
covers the following broadly constructed and interpreted disciplines as they relate to maritime security: economics,
environmental studies, global governance studies, anthropological and cultural studies, human factors and
psychology, security, criminology and crime science, cyber security, international and national law (Maritime Law,
Law of the Sea and National Jurisdictions), political and policy perspectives, strategic security and war studies,
naval and maritime history as they relate to current issues, maritime crime, including cyber-crime, fraud, piracy and
armed robbery at sea, 1llegal, Unrequlated and Unreported (IUU) Fishing, smuggling, people trafficking, illegal
immigration, stowaways and pollution, disaster management and resilience at sea and in littoral areas. ‘Maritime
Security’ includes the port facility, offshore platform, and undersea resource extraction security — not just ships
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An empirical analysis into the relationship between effective stakeholder
involvement variables and the successful execution of capital projects

Sinakhokonke Mpanza
Johanna Tefu
Graduate School of Business and Leadership
University of South Africa, South Africa

Keywords
Capital Projects, Capital Investment, Empirical Studies, Factor Analysis, Framework, Project Management,
Stakeholder Management, Project Success, South Africa,

Abstract

Purpose - Port productivity is highly reliant on fit-for-use and reliable assets. The absence of such can cause a
catastrophic impact on the country’s wider economy as there will be a limitation in the export and import of cargo. It
is therefore of paramount importance that capital projects in ports are awarded investments that will enable the
acquisition of services to key assets. Consequently, ensure that ports operate efficiently, increase productivity, and
ultimately grow the economy of the country.

The purpose of this treatise is to develop a conceptual framework that can be adopted by the project execution
team in port operations to ensure that the needs of stakeholders are realised and that capital projects are successfully
executed within time, cost and at the set scope.

Design/Methodology/Approach - The study utilised a quantitative approach for the collection of data and an
in-depth literature review was conducted. Stakeholder management in capital projects was explored, as well as
influential variables such as power, interest, urgency, proximity, and relationship network were investigated. A
questionnaire was used to determine key elements that are imperative in developing a conceptual framework that will
ensure project success.

Practical Implications - The study reviewed the literature on project management, stakeholder management,
capital investment, capital budgeting, the stakeholder-based typology and wvariables that drive the study. A
conceptual framework was developed which formed the basis for the questionnaire.

The study had 55 respondents and varying statistical methods were utilised in the analysis of the conceptual
model. This resulted in the development of the proposed conceptual model to measure the significance of stakeholder
management for capital projects in the Cape Region. Variables such as power, interest, urgency, proximity, and
relationship network were included in the model, to test the determinates of the significance of stakeholder
management in the successful execution of capital projects.

The study concluded with recommendations that capital project constituents can utilise to achieve the successful
execution of capital projects. Recommendations included the appointment of a stakeholder manager and the
implementation of robust project-specific governance processes. Key focus on critical or game chager projects is to be
made. The recomenedations of the study also include the training of stakehoers to provide better understading of
what their roles are and influence that they have in driving project success.

Value - A stakeholder management framework was proposed that can be utilised by the port terminals in the
Cape Region in pursuit of effectively executed capital projects. The proposed framework can lead to an improved
relationship with terminal stakeholders, as suggested in the literature. Improved stakeholder management will aid in
project execution and ultimately the improvement of operational efficiencies.
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Ensuring sustainable electricity consumption using proper electricity
consumption meter: Existing obstacles and opportunities

Kola O. Odeku
Faculty of Management and Law
University of Limpopo, South Africa

Keywords
Sustainable electricity, electricity consumption meter, South Africa
Abstract

An electricity consumption meter is a device that measures the amount of electric energy consumed by tenants
or occupiers of building/s. It is usually installed by electricity requlators while the responsibility to use and pay for
the services it renders solely resides in the consumers/customers. Essentially, the device is rigorously regulated hence
any attempt to tamper or alter its operation could result in exploring both the criminal and civil responsibilities of
the perpetrator. Notably, in South Africa, there is continuous illegal tampering and alterations of the device by
unscrupulous customers to circumvent appropriate and proper readings consequent upon which electricity bills are
generated for payment. Nowadays, the practice is prevalent and as such, the need to make insightful contributions on
how to address the problem by engaging in an intensive search for pro-sustainable interventions for holding
perpetrators accountable and at the same time, serve as deterrence to the would-be perpetrators. The study shows that
the tampering has enormous economic and financial implications for the requlators. At the same time, the cost of
securing both the device and where the device is installed could be very daunting. This paper emphsises on the need
to use all available anti-tampering interventions to bring perpetrators to justice. This will ensure sustainable meter
usage.

The octagon of scaling mantras

Assad Shamsi
Palto Datta
School of Business & Law
Regent College London, UK

Keywords
Scaling mantras, mindset, simplicity, duty orientation, dreams and aspiration, work ethics, objective
reality, self-awareness and prognosis, culture of innovation.

Abstract

This presentation is based on the book “The Octagon of Scaling Mantras”, which is currently in progress, and
will be completed by the end of this year. This presentation introduces the interconnected foundational mantras and a
holistic framework for facilitating individual and organisational growth in today’s VUCA world. Furthermore, it
provides a robust and actionable framework for organisations aspiring for sustainable development and success. By
incorporating critical principles into eight interconnected mantras, the book aims to give individuals and
organisations the mindset, attributes, skills, and behavioural patterns essential for continuously improving and
instilling innovation for organisational growth.

The book is based on eight key growth principles/mantras forming an interconnected holistic framework to guide
organisational and personal growth. We strongly believe these mantras are imperative as each represents a critical
dimension of growth and development. These mantras are well grounded in theoretical foundations, practical
applications, and real-world case studies that allow organisations and individuals to scale their endeavours. The
presentation will focus on explaining the fundamental principles of scaling that include (1) Self-Awareness and
Prognosis, (2) Dreams and Aspirations, (3) Mindset, (4) Duty Orientation (Karma), (5) Culture of Innovation, (6)
Work Ethics, (7) Objective Reality and (8) Simplicity.
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The book offers a framework, in the form of an octagon, that is essential in scaling sustainable organisational
and personal growth. The approach ensures that all critical aspects for organisational growth are addressed
cohesively. Multi-faceted perspectives are drawn from various interrelated fields.

The originality of this book on the Octagon of Scaling Mantras is grounded in its unique and innovative
synthesis of critical principles and concepts and in developing an interconnected framework that is more action-
oriented, easy to understand, and implemented in any situation.

Measuring, evaluating and comparing VAT efficiency in Poland and
selected European Union member states

Malgorzata Magdalena Hybka
Poznan University of Economics and Business
Department of Public Finance

Keywords
VAT, efficiency, tax revenue, Poland, European Union

Abstract

VAT, as the dominat source of public revenue, does not perform uniformly across different jurisdictions.
Applying a conventional approach to VAT imposition, the European Union introduced a harmonised model based on
what are considered the “merits” of a good consumption tax, referring to criteria such as efficiency, neutrality,
simplicity, and equity. Since equity often comes at the expense of efficiency, the European VAT faces a challenge of
finding an adequate trade-off between these two features. Similarly, promoting neutrality and simplicity does not
always lead to increased efficiency. This is also true for the individual EU member states, where there is a significant
variation in VAT efficiency due to multiple factors, including tax design. This relates amongst others to a variety of
rules to calculate tax base, tax exemptions or rates. Gradually, VAT is becoming more unified, especially regarding
the taxation of international transactions.

VAT efficiency may be measured using various indicators based on either GDP or consumption expenditures.
The most popular methods applied by the European Union and OECD are c-efficiency and VRR. The latter more
directly encompasses the revenue loss due not only to structural features but also tax evasion and is recently more
commonly included in comparative reports. The paper explores the significance of VAT and applies these two main
methods to measure VAT performance, comparing it among selected member states. It also examines some design
features that may affect this performance and takes a closer look at changes implemented in taxation systems since
the pandemic to increase VAT efficiency.

Exploring optimal education system:
Insights from Ancient Greek Philosophy

Palto Datta
Regent College London, UK

Monjur Chowdhury
Cree School Board, Northern Quebec, Canada
Keywords
Optimal education system, Greek education philosophy, Socrates methods, Platonian philosophy
Abstract

Purpose: The overriding prominence of any education system invigorates learners to become more independent,
curious, open-minded, and think outside the box. Over the centuries the education philosophy has evolved
throughout the world by wvarious concepts, models and ideologies. These principles have shaped educators,
educations, society and more importantly teaching and learning. The current study is to illustrate the optimal
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education system, drawing from the philosophies of ancient Greeks and Confucius. The study addresses the research
question: How can ancient philosophies be utilised to create the best education system?

Methodology: The research was conducted using systematic literature reviews. The sources that are published
in English are identified using scholarly academic journals. By comprehending the historical value of some old
literature, this research also makes use of it.

Findings: The optimal education system would nurture an individual's passion for learning and emphasises the
significance of community. Ancient Greeks viewed philosophy as a means to better the individual and the
community. Additionally, the ideal education system would highlight the significance of character formation and
ethics. The literature review demonstrates that certain fundamental concepts of ancient educational philosophy,
specifically Greek educational philosophy, form the foundation of one of the world's most unique educational
systems. By integrating these concepts into the current education system, a distinctive educational model can be
created to yield tangible benefits to society and foster the development of responsible citizens. Conclusion: The
ancient Greeks believed that education should be based on philosophical principles and the purpose of education to
help children become good people. The findings conclude that the current education system could incorporate some of
the core values of ancient Greek education philosophy to make the education system more fit for the purpose and
provide better moral education to the learners.

Small tourism business survival in the Eastern Caribbean

Leei John
Queen Margaret University, UK
Keywords
Tourism business survival, strategic approaches, small tourism business, Eastern Caribbean

Abstract

This study investigates the role of strategic approaches in the survival of small tourism businesses in the
Eastern Caribbean, with a focus on Antigua and Barbuda, Dominica, and St. Lucia. Despite the recognised
importance of strategic approaches in fostering business growth and longevity, there has been limited attention to
traditional strategic approaches within small tourism enterprises in developing economies heavily dependent on
tourism.

The Caribbean, renowned for its diverse and attractive tourism offerings, is largely dominated by multinational
tourism corporations, leaving the impact of small businesses in this sector underexplored. To address this gap, this
research employed a qualitative methodology, conducting semi-structured interviews with 31 participants from small
tourism businesses in the Eastern Caribbean to explore the internal and external factors influencing their survival
and to identify the specific strategic approaches they employ.

Key Findings: Contrary to prevailing literature on business survival and strategy, the findings reveal that
while small tourism businesses in the Eastern Caribbean do adopt strategic approaches, these strategies do not
significantly contribute to their survival. The study identifies external challenges such as political influences,
networking constraints, competition, and seasonality, along with internal obstacles like employee deviance, as critical
barriers to survival.

Originality: This research contributes to the theoretical understanding of survival dynamics in small tourism
businesses, offering insights that challenge existing assumptions about the efficacy of strategic management in this
context.

Implications: The study highlights the need for future research to further explore these survival dynamics,
particularly the complex interplay of external and internal factors. Practically, it emphasises the importance of
careful evaluation in partnerships, strategic alliances, and networking efforts, as poor management in these areas can
compromise business integrity and effectiveness. Moreover, it revealed the necessity for small tourism enterprises to
continually adapt their resource configurations to stay competitive in an evolving market environment. The findings
suggest that, given resource limitations, strategic interventions may be perceived as risky, with their applicability
primarily confined to addressing the seasonal nature of the industry.
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The impact of human energy crisis
on the employee’s performance in IT Sector in India

Manjeet Manjeet
University of Bolton, UK

Palto Datta
Regent College London, UK
Keywords
Human energy; burnout; stress; workload; motivation; performance; productivity; mental health

Abstract

Human energy is crucial for controlling behaviour and ideas, but employers often exploit employees to perform
more with less, leading to employee burnout. This can result in stress, emotional tiredness, and a lack of personal
accomplishment, reducing productivity, stifling creativity, errors, injuries, increased absenteeism, and turnover.
Burnout also raises the risk of chronic health problems and mental health hospitalisations. Effective employee
performance leads to companies’ objectives and profits, while job satisfaction is essential as it influences their
behaviour. Human and Social Capital theory emphasises the role of employees in an organisation’s financial
performance and productivity. Positive behaviour and motivation are necessary for sustainability, and post-crisis
stress can negatively impact mental health. Effective human energy management strategies are required for optimal
performance, productivity, and well-being. This study aims to examine the impact of the human energy crisis,
critically evaluate the term human energy crisis, and further provide recommendations to overcome this crisis and
enhance employee productivity.

This was achieved by adopting a positivist philosophy and deductive approach, and a quantitative method was
employed, utilising a cross-sectional survey with a stratified sampling strateqy using online platforms. This
methodology ensured the reliability and validity of the research through proven questions, established scales, and
rigorous statistical analysis. The anticipated outcomes highlight that the human enerqy crisis impacts employees and
organisational survival. Employees in IT face adjusting to a changing workplace culture, impacting their mental
health. These well-paid, competitive careers offer a better quality of life but may negatively affect relationships and
mental health. To avoid burnout and improve the workplace, organisations should implement stress reduction
techniques, encourage active work social support, involve staff in decision-making, and implement excellent
performance management. These policies advance worker autonomy, skills development, and job equity.

E-service quality and customer satisfaction drive brand love: Exploring
food delivery apps services in Bangladesh

Shamsun Nahar Momotaz
Bangladesh Institute of Bank Management

Mirza Mohammad Didarul Alam
Sultan Qaboos University
College of Economics and Political Science
Sultan Qaboos University, Sultanate of Oman

Sheikh Mohammad Fauzul Azim
Independent University, Bangladesh
Keywords
E-service Quality, Customer Satisfaction, Brand Love

Abstract

Food Delivery Apps have significantly transformed the eating habits of food enthusiasts and office-goers these
days, in Bangladesh. There are enormous players in the industry with apps that appear individually namely
Foodpanda, Pathao, iEatery, Foodi, etc. Thus, there is information needed about how the service quality of Food
Delivery Apps has an impact on the satisfaction and brand love of consumers. This paper aims to analyze the impact
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of dimensions of E-service quality on Brand Love when Customer Satisfaction is mediating. A total, of 244 valid
responses were collected from Bangladeshi consumers. To test the hypothesis, a conceptual framework has been
developed to explain how antecedent variables (E-service Quality and customer satisfaction) affect Brand Love.
Applying the PLS-SEM the investigation reveals that E-service quality dimensions like Delivery, Service Efficiency,
Price Benefit, Privacy, Reliability, Responsiveness, System Awvailability, and App Design positively influence
Customer Satisfaction. Moreover, Customer Satisfaction mediates the relationship between the E-service Quality and
Brand Love of food delivery app services in Bangladesh. As Brand Love is an important concept for researchers and
marketers, food delivery app service providers need to understand consumer behavior related to the sustainable food
delivery business and its positive impact on society. Future research should consider longitudinal analysis instead of
survey analysis to reveal a compressive picture as well as based on multiple countries and industries.

Asymmetric impact of oil price on inflation rate in Somalia

Farhia Hassan Mohamed-,
Otsuka Kozo2
1Graduate School Of Asia Pacific, Ritsumeikan Asia Pacific University, Beppu, Japan.
2College of Asia Pacific Studies, Ritsumeikan Asia Pacific University, Beppu, Japan.
Keywords
Inflation, ARDL, NARDL, OP shock, Asymmetry, Bond, CPI, Somalia

Abstract

Given that Somalia heavily depends on imported oil and petroleum products to fulfill its energy requirements,
its economy is particularly vulnerable to any change in the global market, which directly and significantly affects
macroeconomics and, more specifically, inflation. While many studies focus on the nexus of international oil prices
and inflation in both developed and developing countries, the context of Somalia still needs to be explored. To fill that
gap, this study investigates the asymmetrical influence of international oil prices on Somalis’ domestic inflation
using monthly time series data spanning 2009M1-2022M12, presenting novel findings in the field. Linear Model
(ARDL) and Asymmetric Model (NARDL) models were utilized empirically. The empirical findings revealed that
there is an asymmetric influence of global oil prices on domestic inflation. These findings have practical implications
for policymakers and economists, as they suggest that a rise in oil prices increases inflation, and a drop in oil prices
decreases inflation in the short run. Furthermore, exchange rate appreciation reduces inflation; similarly, an increase
in unemployment also reduces inflation. Causality analysis shows that both positive and negative oil prices cause
inflation. Furthermore, the impulse response functions reveal that domestic inflation responds positively to
unemployment and positive global oil price shocks while responding negatively to both exchange rates and hostile oil
prices.

Towards sustainable differentiation:
Exploring business strategies in the automobile industry

Clifford Reuben D’Costa
Rohit Subhash Prabhudesai
Aanchal Singh
Finance and Accounting
Goa Institute of Management, Sanquelim, Goa, India
Keywords
differentiation, ESG, firm performance, fixed effect regression, strategy, sustainability

Abstract

Private automobiles significantly deplete global oil resources, using over 25% and contributing nearly 10% of
global CO2 emissions. This has prompted strict regulations to reduce emissions. The automotive sector is recovering
post-COVID-19 despite supply chain disruptions from geopolitical tensions causing semiconductor shortages.
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Industry 4.0 is transforming the automotive value chain. Given these challenges, a robust business strategy to
enhance financial performance is crucial. The literature on this topic is inconsistent, particularly in the automotive
industry. This study addresses this gap by examining the impact of differentiation and sustainability strategies on
firm performance.

According to strategy and management scholars, a company's competitive advantage stems from strategic
assets, including resources and capabilities. The resource-based view (RBV) theory suggests that valuable, rare, non-
substitutable, and inimitable assets lead to sustained competitive advantage. Future strategies should focus on
capabilities that support environmentally sustainable activities.

This study analysed 70 automobile firms with 510 firm-year observations from the Refinitiv database (2013-
2022). Using fixed effects estimation methods, the study found an S-shaped relationship between differentiation
strategqy and firm performance. Moderate differentiation levels yielded the best outcomes, while both low and high
levels had negative impacts. Environmental and social disclosures positively moderated the effect of differentiation,
particularly at lower levels, emphasising the optimal medium differentiation strategy.

These findings guide managers and policymakers. Managers should adopt a medium differentiation strategy for
best returns. Firms with low differentiation should integrate sustainability strategies focusing on environmental and
social factors. Policymakers should incentivise these strategies in the automobile sector.

The impact of technology on customer satisfaction
in restaurant industry in the UK

Lorela Ajdini
University of Bolton, UK

Palto Datta
Regent College London, UK
Keywords
Technology Adoption, Digital Services, Customer Satisfaction, Customer Loyalty etc.

Abstract

With a rich history and exciting challenges ahead, the restaurant sector in the UK is a dynamic and ever-
changing world. Technology is quickly penetrating the restaurant industry. This study aims to find the key
determinants of customer satisfaction and examine the relationship between technology and customer satisfaction in
the UK's restaurant sector. It is essential to understand the key developments of technology associated with customer
satisfaction. This study gives a critical analysis of how technology affects restaurant customer loyalty. The study
furthermore examines the effects on the standard of service and customer experience, from deploying automated
procedures to adopting digital services like mobile applications and online purchasing platforms. It also looks at user
experience, examining how customers utilise technology in restaurants and examining changes in customer
behaviour. This research is propelled by the extraordinary effect of innovation on the restaurant industry in changing
customer habits and the requirement for organisations to adjust and flourish in this developing scene.

A quantitative research method is most suitable for carrying out the research. A survey strategy and deductive
approach is used to explain the concept of customer satisfaction and technology's impact. The research philosophy is
positivism, which highlights the objective and the analysis of reality. The sample population is based on restaurant
customers in the UK, and subjects are chosen randomly. The survey is carried out by using the online platform. This
study will broaden our understanding of the significant subject of customer satisfaction while concentrating on the
restaurant industry in the UK.
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Abstract

Purpose of the study: The aim of this study is to establish strategies and frameworks for incorporating
culturally diverse resources into business and management education. Its specific purpose is to find the most effective
techniques for increasing cultural diversity in the context of teaching these qualifications. It will also investigate the
potential advantages of such an approach to influence future practice. Understanding various challenges of
incorporating culturally diverse resources also studied. Furthermore, it is imperative that the educators have
adequate awareness of learner’s diverse cultural values to enhance learner’s classroom participation and engagement
and foster an inclusive learning environment.

Research methodology: The study is based on a mixed method. To achieve the set of research objectives and
answer research questions two folds techniques are used: (1) Interviews among staff members-A semi-structured
interviews were conducted among 20 faculty who teach business and management courses in undergraduate and
postgraduate students at two (2) Higher Education Institutions (10 faculty from each institution) in London. The
purpose of these interviews to gain an understanding about their experiences using culturally diverse resources in
their teaching practices. (2) The study also carried out a questionnaires-based survey among students. The sample
size is 200 (100 from each institution). These are undergraduate and postgraduate students studying business and
management courses.

Findings: The findings suggest substantial benefits in teaching culturally diverse students, and there are many
ways to incorporate culturally diverse resources in teaching, assessment and learning to offer maximum benefits to
the students. These include incorporating cultural diversity concepts into curriculum development, teaching
resources, assessment components, syllabuses, creating a student’s-oriented learning environment and community
collaboration.

Study originality: Many educational institutions have difficulty serving the demands of an increasingly
varied student body in today's more globalised environment. Despite this, there is a dearth of understanding of
successful tactics and frameworks for incorporating culturally diverse resources into business and management
training. The study identifies various strategies and develop a framework for incorporating culturally diverse
resources in teaching business and management courses. The areas have identified to incorporate such culturally
diverse concepts are curriculum development, syllabuses, teaching resources and assessment. The study is grounded
in the gap in the literature and thus can be used to foster an inclusive teaching and learning environment to enhance
learners' learning experience and success.

Study implications: The findings of the study highlight the importance of incorporating culturally diverse
resources in teaching business and management courses at Higher Education Institutions in the UK. There are
number of key implications for educators, curriculum developer, policy makers, head of the business schools and other
stakeholders” group too such as Government and the sector. The educators will be able to enhance global awareness of
learners, foster inclusive cultural diversity and will have better understanding in creating balance in multicultural
environment. Policy makers at the Institutions will be able to prioritise various strategies that support cultural
inclusivity and systematic integration of diverse resources into curricula, assessment, syllabuses and teaching
resources to ensure that optimal benefits of the learners.
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Regional attributes and spatial distribution of foreign direct investment
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Abstract

Foreign Direct Investment (FDI) is considered as a key element in the industrial development of a nation. It
brings capital inflow and contributes to the development of technology, managerial skills, and domestic firms.
Multinational corporations (MNCs) possess superior knowledge, patents, trademarks, and exclusive technology
which “spillover” to the host economy and benefit the domestic firms. It is found that when we change the
specification of our model by using the Limited Information Maximum Likelihood (LIML) regression with an
instrument, we find that sustained economy like India has uneven distribution of FDI inflows and serves as a very
good example of proximity concentration, intra-regional openness, and agglomerations. A decrease in geographic
distance of 5.5 km from the regional headquarters increases the FDI inflow by approximately USD1Mil. We also find
that the market size, infrastructure and labour conditions are key attributes in the spatial distribution of
FDI inflow. The empirical findings strongly corroborate with the argument that industrial linkages between foreign
and domestic firms aids industry agglomerations and spillovers to the host economy. Our findings emphasise that
lowering of taxes to encourage FDI is a major driver to stimulate regional attractiveness, and it augments the
revenues collected through taxes. In other words, the policy environment provides a breeding ground for flourishing
of enterprises and thereby benefits the local economy and a decrease in geographical distance increases inflow of FDL

The impact of service quality on customer satisfaction in the betting shop:
UK Perspective

Shaheda Akther
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Keywords
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Abstract

This study aims to investigate the relationship between service quality and customer satisfaction within the
context of betting shops in the United Kingdom. It does this by outlining the stringent regulations that govern these
businesses. This study contributes to understanding the affinities of correlation between these variables. The study
draws on gambling theory to present a conceptual framework on the cause-and-effect link between service quality,
customer satisfaction, and its outcomes in betting shops. A positivist research philosophy and a deductive approach
are employed to conduct the survey. The quantitative research method is used, and the sample size is seventy
customers drawn from the Gambling sector in the UK . Improved customer satisfaction through better service
quality is directly correlated with customers' well-being and the likelihood of seeing a bookmaker as a value, spending
money there, and returning. Findings show that, regardless of whether they intend to gamble or engage in other
activities, win or lose money, customers may still experience betting as having healing properties.

Professional sports now rely heavily on sponsorship income from the betting sector, and the number of
agreements for commercial partnerships has been growing in recent years. Many national and international sports
organisations still don't get that close coordination between all parties, including bookmakers, is essential.
Furthermore, the context of this study is emphasized as being quite significant. Because customer satisfaction and
service quality are critical factors in expanding the betting industry's market position, these two factors added
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credibility to the study. The study explores that certain socially unacceptable services might benefit people's well-
being and connects gaming studies to the transformative research paradigm in substantial market demands. This
study explores scenarios involving customers and service providers and makes the case that various "sinful services"
could provide customers life-changing advantages. As it demonstrates that betting shops may be "healthy places" for
specific customers, the study is among the first to examine the positive elements of gambling and the relationship
between customer satisfaction and service quality.

Corporate social responsibility (CSR) and consumer purchase intention in
the UK fashion industry

Thu Kywe Khant Soe
University of Bolton, UK

Palto Datta
Regent College London, UK
Keywords
Corporate Social Responsibility (CSR), Consumer behaviours, Purchase intention, Customer satisfaction,
Brand trust, Competitive advantage, Fashion industry, UK

Abstract

As consumers become more aware of their purchasing decisions' social and environmental impacts, fashion
businesses in the UK increasingly turn to corporate social responsibility (CSR) strategies to gain a competitive
advantage. However, there is a dearth of research on which CSR areas are most attractive to UK fashion customers
and how these practices influence their buying decisions. This paper addresses this gap by examining the influence of
CSR on consumer purchase intention in the UK fashion industry. Using a positivist lens, the study employs a
quantitative method to investigate the leading CSR dimensions that affect purchase decisions and assess the strength
of these effects. A deductive approach is used to test established hypotheses based on data collected from a sample of
UK fashion consumers.

The research aims to identify the key CSR dimensions for UK fashion consumers and measure how these
practices influence their purchasing behaviour. The findings provide actionable recommendations for fashion
businesses on effectively leveraging CSR to cultivate stronger customer relationships and boost sales. This study
contributes to the marketing and fashion literature by offering valuable insights for companies seeking to refine their
CSR strategies to attract environmentally and socially conscious customers. Future research should explore the
factors that shape consumer perspectives and utilize a broader research approach to identify potential biases and other
driving forces. By addressing this knowledge gap, the research can pave the way for a more sustainable and ethical
future for the UK fashion industry.

Abstract proceedings of the Centre for Business & Economic Research, ROGE-2024, 5-6 August 2024



The Business and Management Review, Volume 15 Number 2 | August 2024

Exploring the convergence of human emotions (EI) and innovative
technology (AI) in UK higher education

Oxana Trestianu
University of Bolton, UK

Palto Datta
Regent College London, UK

Keywords
Higher Education, Emotional Intelligence, Artificial Intelligence, Employee Perspectives, Al Integration,
and Organisational Adaptation, Digital Era.

Abstract

The convergence of artificial intelligence (Al) and emotional intelligence (EI) is a pivotal phase in our
technological progression. It is imperative to understand the historical influences that have shaped Al and EI. Our
research seeks to elucidate unexplored areas and underscore the potential for a harmonious coexistence between
artificial and emotional intelligence in our rapidly evolving technological landscape. This study focuses on
developing critical insights about artificial intelligence and emotional intelligence in higher education to anticipate
future developments. We use secondary and primary research methods to provide a comprehensive rationale for the
educational framework. The study's aims and objectives align with the research topic, and the primary surveys,
centred on students' personality development, are instrumental in drawing conclusive insights.

Furthermore, we are leveraging academic journals to deepen our understanding of the intersection of Al and EL
The project examines challenges and opportunities in the study's progression from the perspectives of both students
and educators. We are analysing primary data using qualitative and quantitative methods and have adopted an
interpretive approach to conducting the project. A structured quantitative and semi-structured qualitative survey
has been undertaken to gather data. Our research has revealed the essentiality of integrating Al-driven tools into the
modern education system. Additionally, it has been seen that artificial intelligence enhances students' emotional
intelligence and ensures best learning outcomes.
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